






























































ADFAqs

Foob AND DRUG ADMINISTRATION

WHEN ARE CLAIMS REGULATED BY THE FEDERAL TrRADE Com-

MISSION AND WHEN ARE THEY REGULATED BY THE FooD AND
DruGc ADMINISTRATION?

FRANCHISES AND BUSINESS OPPORTUNITIES

WHAT RULES APPLY TO ADS FOR FRANCHISES OR BUSINESS
OPPORTUNITIES?

Trade Regulation Rule on Franchises and Business
Opportunities

Franchise Rule Your Legal Rights: A Guide To The
FTC Franchise Rule
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ADFAqs

“FREE” CLAIMS AND REBATE OFFERS

WHEN CAN A COMPANY ADVERTISE SOMETHING AS ‘“FREE”?

Guides Concerning Use of the Word “Free” and Other Repre-
sentations Guides Against Deceptive Pricing

Big Print.
Little Print. What’s the Deal?

WHAT ARE THE RULES ON ADVERTISING REBATES TO CONSUMERS?

ADS THAT INCLUDE
REBATE PROMOTIONS SHOULD
PROMINENTLY STATE THE
BEFORE-REBATE COST,
AS WELL AS THE AMOUNT
OF THE REBATE.

Big Print. Little Print. What’s the Deal?
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ADFAqs

GUARANTEES

WHEN A COMPANY ADVERTISES THAT PRODUCTS ARE SOLD WITH
A GUARANTEE OR WARRANTY, WHAT INFORMATION ABOUT THE

TERMS AND CONDITIONS MUST BE INCLUDED IN THE ADS?

Guides for the
Advertising of Warranties and Guarantees

INFOMERCIALS

Does THE FTC HAVE ANY SPECIAL POLICIES RELATING TO

INFOMERCIALS?

Guides Concerning
the Use of Testimonials and Endorsements
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ADFAqs

MY COMPANY PRODUCES INFOMERCIALS FOR OTHER BUSI-
NESSEsS. WHAT RESPONSIBILITY DO WE HAVE TO MAKE SURE

THAT THE CLAIMS ARE TRUTHFUL?

INTERNET ADVERTISING

Is ADVERTISING ON THE INTERNET SUBJECT TO THE SAME LAWS

AS OTHER ADVERTISING?

Advertising
and Marketing on the AD CLAIMS ON THE INTERNET
Internet: The Rules of the MUST BE TRUTHFUL AND
Road SUBSTANTIATED.

Dot Com Disclosures

Mail or
Telephone Order Merchandise Rule
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ADFAqs

Selling on the Internet: Prompt Delivery Rules, A
Business Guide to the Federal Trade Commission’s Mail or
Telephone Order Merchandise Rule.

MY WEBSITE IS ATTRACTING VISITORS FROM OUTSIDE THE

UNITED STATES. WHAT Do | NEED TO KNOW?

Electronic Commerce: Selling Internationally — A
Guide for Business

INTERNET ADVERTISING

WHAT po | NEED TO KNOW ABOUT CONSUMER PRIVACY ONLINE?

notice
choice
access

NOTICE

security CHolcE

ACCESS
. , . . SECURITY

Children’s Online Privacy
Protection Act rule

How to

Comply with the Children’s Online Privacy Protection Rule
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ADFAqs

JEWELRY

ARE THERE SPECIAL GUIDES FOR ADVERTISING JEWELRY?

Jewelry Guides

Guides for the Jewelry, Precious
Metals, and Pewter Industries In The Loupe: Advertising
Diamonds, Gemstones and Pearls

LEASING

WHAT INFORMATION MUST A COMPANY INCLUDE WHEN ADVERTISING

LEASES FOR CARS, HOUSEHOLD GOODS, OR OTHER PRODUCTS?

Consumer Leasing Act Regulation M

Advertising Consumer Leases

MADE IN THE U.S.A.

WHEN CAN MY COMPANY ADVERTISE THAT OUR PRODUCT IS

“MaDE IN THE U.S.A.”?

Enforce-
ment Policy Statement on U.S. Origin Claims
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ADFAqs

MAIL ORDER ADVERTISING

WHAT RULES MUST A COMPANY FOLLOW IF IT SELLS PRODUCTS

VIA MAIL ORDER?

TRUTH-IN-ADVERTISING
Mail or Telephone STANDARDS APPLY TO
Order Merchandise Rule MAIL ORDER MARKETERS.

A Business Guide to the Federal Trade
Commission’s Mail or Telephone Order Merchandise Rule
A Business Checklist for Direct Marketers

Selling on the
Internet: Prompt Delivery Rules

Is IT OKAY FOR A COMPANY TO ‘“DRY TEST”’ A PRoDUCT?
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ADFAqs

A Business Guide to the Federal Trade
Commission’s Mail or Telephone Order Merchandise Rule

NEGATIVE OPTION OFFERS

ARE THERE ANY RULES REGARDING ADS FOR ‘““NEGATIVE OPTION”’

PLANS?

Negative Option Rule

Negative Option
Rule

“NEwW” CLAIMS

WHEN CAN A COMPANY ADVERTISE A PRODUCT AS ‘“NEW”?

For THE CoNsUMER 29



ADFAqs

PRICING

ARE THERE ANY STANDARDS GOVERNING THE ADVERTISING OF

PRICES?

Guides Against Deceptive
Pricing

WHAT RESPONSIBILITY DOES A COMPANY HAVE TO MAKE SURE

THAT PRICES ARE ACCURATE?

Good Pricing
Practices? SCAN DO

RAINCHECKS

How MUCH OF AN ADVERTISED PRODUCT IS A RETAIL STORE

REQUIRED TO STOCK?

Retail Food Store Rule,

Retail Food Store Advertising and Marketing
Practices

30 FebperaL TRADE COMMISSION



ADFAqs

SALES

WHEN MAY A COMPANY ADVERTISE THAT A PRODUCT IS ‘“ON SALE”’?

Guides Against
Deceptive Pricing

WHEN CAN A COMPANY ADVERTISE A ‘“GOING OUT OF BUSINESS

SALE”’?

SUBLIMINAL ADVERTISING

Is IT LEGAL TO USE SUBLIMINAL ADVERTISING TECHNIQUES?

TELEMARKETING

...CLAIMS MADE THROUGH
TELEMARKETING MUST BE

WHAT RULES MUST A COMPANY
FOLLOW IF IT SELLS GOODS OR TRUTHFUL AND

SERVICES OVER THE TELEPHONE? SUBSTANTIATED.
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ADFAqs

Telemarketing Sales Rule

Complying with the
Telemarketing Sales Rule

TELEPHONE SERVICES

WHAT RULES APPLY TO THE ADVERTISING OF LONG-DISTANCE
SERVICES, INCLUDING LONG-DISTANCE CALLING PLANS, DIAL-

AROUND (OR “10-10” NUMBERS), AND PRE-PAID PHONE CARDS?

Joint
FTC-FCC Policy Statement on the Advertising of Dial-Around
and Other Long-Distance Services to Consumers

WHAT INFORMATION MUST BE INCLUDED IN ADS FOR 900

NUMBERS OR ‘‘PAY-PER-CALL’ SERVICES?

900 Number Rule
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ADFAqs

Complying with the 900 Number Rule

TOBACCO ADVERTISING

How poes THE FTC REGULATE ADS FOR CIGARETTES, CIGARS,

AND SMOKELESS TOBACCO?

Tobacco Products Cigars: No Such Thing as a Safe Smoke
Memorandum to Potential Cigarette Manufacturers and
Importers

WEIGHT LOoss PRODUCTS

Part-
nership for Healthy Management Voluntary
Guidelines for Providers of Weight Loss Products or Services
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ADFAqs
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